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Saturday, April 18, 2009
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Member $85
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Non-Member $95
Lunch included.
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www.scbwisocal.org
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Who’s Who in
SCBWI-Los Angeles
Regional Advisors:
Claudia Harrington, Edie Pagliasotti
You can reach us at: 310-573-7318
or mail us at: SCBWI-L.A., P.O. Box 1728,
Pacific Palisades, CA 90272
E-mail Claudia at Claudiascbwi@verizon.net,
Edie at ediescbwi@sbcglobal.net
Conference Coordinators:
Illustrator’s Day: Joan Charles
Writer’s Day: Claudia Harrington
& Edie Pagliasotti
Working Writer’s Retreat:
Judy Enderle & Stephanie Gordon
Down The Rabbit Hole Sunday Field Trip:
Dawne Knobbe
& Svetlana Strickland
Half-Day Writer’s Workshop: Sally Jones Rogan
Small Events: Dawne Knobbe & Anne McGee
Contest Coordinator: Susan Ruch Roush
Schmooze Organizers:
Gay Toltl Kinman (Schmooze Advocate)
Rita Crayon Huang & Lee Wind (Westside)
Suzy Block (Westside Illustrators)
Jennifer Swain (San Fernando Valley Illustrators)
Dorothy Raymond (West San Gabriel Valley)
Suzanne Gibson (South Bay)
Marilyn Donahue (Inland Empire)
Advisory Board:
Joan Charles, Stephanie Jacob Gordon,
Marcelle Greene, Claudia Harrington, Rilla
Jaggia, Dawne Knobbe, Sarah Laurenson,
Marilyn Morton, Edie Pagliasotti
Emeritus: Judy Enderle, Julie Williams
www.scbwisocal.org,
Webmistress: Sarah Laurenson

SCBWI International

Executive (International) Office:
Steve Mooser, Lin Oliver
For general info, membership & other national
SCBWI business.
8271 Beverly Blvd., Los Angeles, CA 90048
323-782-1010, membership@scbwi.org
www.scbwi.org
Regional Advisor Chairperson: Cheryl Zach
RA Chair Assistant: Pat Wolfe
Int’l Regional Advisor Chair: Erzsi Deak
Illustrator Coordinator:
Priscilla Burris
E-mail: burrisdraw@sbcglobal.net

SCBWI-L.A. Regional News

It’s spring!

A time of renewal.
A time to show confidence in
new story ideas and to take the plunge in writing a fearless first draft. A
time to be bold and to try new illustrating techniques, such as creating
a pop-up book, or working with textiles, or developing a graphic novel.
To craft authentic stories and to create imaginative artwork, we
must be open to new ideas, we must be willing to take risks, and we
must push beyond our boundaries so that we may capture our own
unique voices.
To enhance your knowledge and to help perfect your creative
techniques, we’ve planned a line-up of spring/summer events. Try not
to miss Writer’s Day on April 18. This conference will fill your toolbox
with practical knowledge, answer questions you may have on writing
different genres, and promises to be filled with inspiration. On May 16,
you won’t want to miss our workshop, “Picture Book Revision 101,”
with the very talented Ann Whitford Paul. Come ready to work in this
master class! Summer brings blue skies, warm days, and a free event.
Mark your calendars for Critiquenic on June 13. Surrounded by likeminded creative writers and artists, your manuscripts and portfolios
will be critiqued in a relaxed, supportive environment. And, try not to
miss a Schmooze near you. Our Schmooze coordinators have planned
some thought-provoking, stimulating gatherings to further your growth
as writers and illustrators.
Want to challenge yourself by entering a contest? We are very
happy this year to introduce a brand-new contest: the Sue Alexander
Memorial Scholarship Contest for Picture Book Writers, open to both
published and unpublished writers. Entries must be postmarked by
April 20. We also hope you’ve entered our Writer’s Day contests, as
well as our Annual Conference Scholarship contest.
Did the above entice you? Well, there is so much more we have in store
for you! Be sure to look for upcoming events and activities at
www.scbwisocal.org.
What makes the L.A. region great? One word: volunteers. It is
their dedication and selfless effort that makes this region run like a welloiled machine. They are the ones who work tirelessly behind the scenes
to bring you the events, activities, and Schmoozes — not to mention our
terrific regional newsletter and informative website — to help advance
your knowledge and expertise on writing and illustrating for children.
To all of you, we can never say THANK YOU enough for all that you do.
So be a risk-taker, be a doer (come be a volunteer!), and come join us
at a future event.
			
Edie and Claudia

Kite Tales
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Who’s Who at Kite Tales

Orange / Long Beach / Riverside /
San Bernardino Regional News
You are invited to join us on Sat., May 16, 2009 for our
Third Annual SCBWI-OC Agent’s Day. We will be gathering harborside in the beautiful hidden oasis of Newport Beach at the Newport
Sea Base. Our guest agents will include: Michael Bourret from Dystel
& Goderich Literary Management, Chris Richman from Firebrand
Literary, and Tina Wexler from International Creative Management
(ICM). Information on additional speakers will be forthcoming.

KITE TALES is a newsletter published by the
L.A. Chapter of the Society of Children’s
Book Writers and Illustrators. Information
published in KITE TALES does not constitute an
endorsement by SCBWI and/or SCBWI-L.A.
KITE TALES Editors
Rilla Jaggia, kitetaleseditor@rillart.com
Vicki Arkoff & Bonnie Ferron, SCBWI-L.A. Editors
Alexis O’Neill, V/SB Editor, 805-581-1906
or AlexisinCA@aol.com
Francesca Rusackas & Q.L. Pearce,
Orange/Long Beach/Riverside/
San Bernardino Editors, 		
ZFRANCESCA@aol.com or
qlpearce@earthlink.net
KITE TALES Layout & Production
Marcelle Greene,
marcelle@greenepen.com
KITE TALES Proofreader
Joseph Taylor,
j_taylor_atoz@hotmail.com
KITE TALES Subscriptions
Mary Peterson, 			
mary@marypeterson.com
KITE TALES Ads
Bonnie Ferron,
bonnieferron@earthlink.net

For your comfort and enjoyment, we have a large meeting room
overlooking the tranquil harbor. Parking is VERY limited, so carpooling is
encouraged! Check out www.scbwisocal.org for additional details. This is
a very popular event and it sells out quickly. So please sign up as soon as
you are able, especially if you would like your manuscript critiqued.
Now that the weather is delightful and the days are getting longer, it’s
time to get out of the office and get those creative juices flowing. Take
time off and explore your neighborhood. There could be a story idea
right around the corner. Here are a few great places in our own region
to enjoy and perhaps help jumpstart your writing.

KITE TALES is free at www.kitetales.org.
Join the online mailing list to receive Kite Tales
announcements via e-mail at
http://groups.yahoo.com/group/KiteTales/.
Snail mail subscriptions cost $18/year (4 issues).

Are you working on a scary story or fantasy? Head over to the Muzeo
Museum in Anaheim (www.muzeo.org) to check out “How to Make a
Monster.” It’s a hands-on, behind-the-scene peek at movie magic. On
May 11, “Bizarre Beasts: Past and Present” will join the exhibit.

Submission Deadlines:
Spring - Feb. 15 for Apr. 1 issue
Summer - May 15 for Jul. 1 issue
Fall - Aug. 15 for Oct. 1 issue
Winter - Nov. 15 for Jan. 1 issue

If you’re looking for inspiration for a historical novel, check out
the Susanna Bixby Bryant Ranch House at the Yorba Linda Heritage
Museum (www.ylpl.lib.ca.us/sbb.php). Each room depicts a different
period in the history of the region.
Looking for an interesting subject for a biography? Discovery Science
Center in Anaheim is hosting sixteen-time Guinness Book World
Record Holder and Bubble Scientist, Fan Yang, at their upcoming
Bubble Fest. www.discoverycube.org/programs.aspx?q=74

Send comments, articles, great news,
questions, etc. to Rilla Jaggia at
kitetaleseditor@rillart.com.

Are you setting your YA novel at the beach? Get ideas at the
International Surfing Museum in Huntington Beach.
www.surfingmuseum.org

Critique
Connections:
Contact
Edith Cohn at
critiqueconnect@
yahoo.com.

Finally —Whoo-Hoo to our talented Pat Cantor for winning
the 2009 Winter Conference Portfolio Honor Award. Take a
peek at Pat’s work, www.patriciacantor.com.

Toot Your Horn:
Follow instructions on
Page 26 of this issue.
Ads: Follow instructions on
Page 10 of this issue.
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Cheers,
Francesca Rusackas, SCBWI Regional Advisor
Q. L. Pearce, SCBWI Assistant Regional Advisor
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Ventura/Santa Barbara Regional News
Retreat Raves: Picture Books – Words & Pictures in Balance
“For me it was a perfect balance
of inspiring community, helpful
pro feedback, gorgeous setting
and no cooking! Every second
counted. And then you sent us off
with a song and chocolate! Wow.”
– Elizabeth Kuelbs

“[I] loved the editors
for their kindnesses and
encouraging words and
fresh enthusiasm for what
we are all doing.”
– Jody Fickes Shapiro
CarlynnWhitt explained her process in the
dummy-making workshop. (Photo by Joan
Bransfield Graham)

Editor Lisa Graff shows off her Core
Group’s manuscripts. (Photo by Joan
Bransfield Graham)

“Joan’s Poetry Workshop sailed
me into realms of imagination. I
especially loved the Apostrophe
Writing. Don’t think I’m weird if
you see me talking to people who
aren’t there. I’m just practicing
one of the things we learned as a
poetry technique. (Thanks, Joan. It
was lifting to one’s spirit!)”
– Jacquelyn Raftery Imrich

Kite Tales

“I returned home with creative juices flooding my brain and
am so energized to get to work on the three (yes, three!)
different manuscripts I was able to have critiqued by three
(yes, THREE!) different editors. Even in the first-page
sessions, the editors were so generous with their feedback
that they ended up giving mini-critiques of the stories as a
whole. What an amazing experience!”
– Roni De Coster

“I’ve come away with
many ‘Oh, I get it now’
insights into writing and
illustrating.”
–YukiYoshino
Guest editors for Retreat ‘09 included Ruta Rimas
(Balzer & Bray); Kathy Landwher (Peachtree Publishers);
Lisa Graff (Fararr, Straus & Giroux); and Kate Fletcher
(Candlewick). (Photo by Joan Bransfield Graham)
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Ventura/Santa Barbara Regional News
Building a Successful Relationship With a Chain Bookstore
by J.H. Everett

E

ven though  your
book may be on a
bookstore chain’s
approved list, that doesn’t mean
the buyers purchased it for your
regional store. If you are a new
author or illustrator, the most
effective way to approach a chain
bookstore and convince them to
carry your book is to follow four
basic guidelines.

a bookstore’s
1 Learn
business routine.
Chain bookstore managers
have little, if any, discretion to
change anything in their store.
Placement of books and other
products is usually dictated
by the corporate office. Stock

Floor display with Simms Taback books at a chain bookstore.

Kite Tales

distribution is contracted through
formalized channels. Competing
local interests are often viewed
as annoyances and counter to
“corporate’s” desires. There are
ways to get in, but it isn’t easy.
Tip: Don’t leave flyers
advertising your books around
the store. These are viewed as
competitive, especially if you ask
customers to visit your website
or Amazon to buy the product.
Do give managers a card or
promotional flyer with contact
information for your books. The
ideal handout would include
information about your book,
publisher, ISBN, and, for novels, a
few sample pages.
In chain stores, products come
from a distributor or warehouse
via computerized systems. Books
and other products are placed on
shelves according to a map with
directives for everything from
color coordination, to subject
matter, to the customer sales
pitch. Books that are “pulled,”
or returned to distributors
and publishers, come on a list.
Booksellers are given books
and software that help them
recommend titles and authors to
their customers.
Tip: Understand how a chain
operates in terms of stock,
promotion, and media. Even if
they do carry your book, realize
that they are a corporation
and you are dealing with many
people. Don’t complain to a
lower-level employee about
5

your book being returned or
about store placement. They can
rarely do anything. Do use good
networking skills to get names
and positions of higher-level folks
for later on.
Respect the
2 management
and staff.
A managerial team comprises
mid-managers and assistants who
run superstore locations like
Borders and Barnes & Noble. This
team may also consist of events
and sectional/specialty managers.
A general manager oversees the
staff and connects the store with
corporate. At smaller locations
like Borders Express and
B-Daltons, a manager, assistant
manager, and sometimes a senior
bookseller run the store.
Selling books is a tough business.
Chain bookstore managers must
meet demands from corporate,
regardless of regional issues. They
are under additional constraints
if located in a mall, which
dictates its own rules. Corporate
directives and mall rules often
clash. Guess who gets to play
ambassador and to clean up the
mess? Yep, the poor manager.
Tip: Managers are often busy.
Don’t monopolize their time.
They will mark you as annoying
if they note that you consistently
take advantage of their time. Do
act pleasantly when speaking to
them. Know the job title of the
person you are talking to and
(continued next page)
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Ventura/Santa Barbara Regional News
make friends. This relationship
can help you connect with
other decision makers. A great
approach is to get to know the
assistant managers, mid-level
managers, or senior booksellers
first and then work up to the
general manager.
positively into their
3 Fitbusiness.
If a local manager decides to help
get your books into their store, it
is usually because of the positive
rapport you have developed
over time, and having a book
with selling potential. Simply
dropping off a book without
first establishing a relationship is
useless.
Tip: You can check online to
see if your book shows up on
corporate sites. If it does, local
stores can probably order it. Ask
an employee to check their instore computer for your title on
their stock system, Ingram, or
Baker & Taylor.

Claybo’s Listless:
“Middle-Grayed”
by Fred Borchers
Okay, here’s a list . . . but what is
it a list of?
If you need a hint, go to page 7.
For the answer key, go to page 8.
Good luck!

Use networking
4
strategies to
broaden your success to
other locations.

Though much of what a
bookstore does is dictated by
corporate, market, and economic
factors, they are run by people
who love books and enjoy
pleasant authors whom they
“discover” as regular customers in
their store.
Tip: Consider your trip to

Kite Tales

6

the bookstore a networking,
research, and buying opportunity.
When you develop relationships
over time, chain personnel will
often be happy to look up your
books in their system, offer to
carry a few copies, and ask you
to do an author signing. Don’t
be too picky about the type of
event, especially if you are a new
author/illustrator. Be helpful.
Tip: After you develop a
relationship with one store, keep
things going! Managers talk
weekly and recommend authors
to each other for events. Getting
mentioned in these phone calls
is a fast track to further success.
After a successful event, you
can request the names of other
regional managers or written
recommendations to keep the
momentum going.
I can’t promise you that these
steps will guarantee placement
of your book in a bookstore.
However, if you follow these
steps, I can promise that you
will develop solid, professional
relationships with bookstore
managers over your career.
Author/illustrator J.H. Everett has an
upcoming book series called Haunted
Histories, with Christy Ottaviano/
Henry Holt Publishing. For 23 years,
he has been a bookseller, senior
bookseller, and an assistant manager
for the B-Dalton,Waldenbooks, and
Borders Express chains, and he still
helps with author events at AWhale
of a Tale bookstore, in Irvine, CA.
www.jheverett.com
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Ventura/Santa Barbara Regional News
BOOK TALK ONLINE
Book Talk is a monthly book
discussion group taking place
on the Ventura/Santa Barbara/
San Luis Obispo/Kern SCBWI
listserv. Discussions begin on the
first of each month, facilitated by
Lynn Becker (lynnb@mac.com).
Readers may join anytime during
the month with comments or
questions about the featured
book. Book Talk is open to all
members of Southern California
SCBWI who are signed up for
the regional listserv.

Museum to Feature Ventura County
Children’s Authors & Illustrators
Six Ventura County authors & illustrators will be the
focus of an exhibit at the Museum of Ventura County from April 4-July
5, 2009. “Picture This! The Magic of Children’s Books” will include
the works of Mary Ann Fraser, Carol Heyer, Amada Irma Perez, Alexis
O’Neill, Jody Fickes Shapiro, and Caldecott Award-winner Simms
Taback.
The exhibit will be located at 89 S. California Street, Ventura, CA
93001. Hours are 11 a.m.-6 p.m. Tuesday-Thursday, Saturday &
Sunday, and from 11 a.m.-8 p.m. on Friday. Admission is free as is
parking at the Santa Clara Street Structure.
For more information, contact curator Anne Gramlich at
curator@venturamuseum.org.

To become a member of
the listserv, go to:
http://groups.yahoo.com/
group/SCBWI-CCal/
APRIL:
Wildwood Dancing
by Juliet Marillier
MAY:
Lawn Boy by Gary Paulsen
JUNE:
A Crooked Kind of Perfect
by Linda Urban
JULY:
Skin Hunger by Kathleen Duey

HIP, HIP HOORAY!
Claybo’s Listless Hint:
These are the MIDDLE names
of accomplished children’s
literature authors who use
two initials.

Kite Tales

First Dog Fala (Peachtree) by Elizabeth Van Steenwyk of Paso
Robles is on the Kansas State Reading Circle’s Recommended Reading
List for 2009.
Theodosia and the Serpents of Chaos (Houghton Mifflin) by Robin La
Fevers, of Carpinteria, is on the recommended 2009 reading list for
Hawaii’s Nene Award.
7
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Ventura/Santa Barbara Regional News
Upcoming Events
April 4

2009

Ventura/Santa Barbara
Regional News compiled
by Alexis O’Neill –
AlexisInCA@aol.com

Topping Room, EP Foster Library
651 E. Main St., Ventura, CA 93001
CONTACT: Jody Fickes Shapiro at jody@jodyfickesshapiro.com

Writing Workshop:
“Taking the Pain Out of Writing Synopses
and Queries.”
9:30 a.m.–12:30 p.m.

Through hands-on exercises, learn how to express your
story – and your personality – in the most appealing
way through your synopsis and query letter. Instructor:
Alexis O’Neill. $40 members, $50 non-members. For
further information, go to
www.scbwisocal.org/events/vsb_writing_workshop.pdf

may 16

Claybo’s
Listless
Solution:

Matthew =
J.M. Barrie
Eloise = S.E. Hinton
David = J.D. Salinger
Alexander =
A.A. Milne
Laurence = R.L. Stine
Brooks = E.B. White
Lobl = E.L. 		
Konigsburg
Kathleen =
J.K. Rowling
Maud = L.M. 		
Montgomery
Staples = C.S. Lewis

2009

Critiquenic

1:30 p.m.–4:30 p.m.
A work-in-progress critique
session. Bring up to five
manuscript pages (doublespaced) to be read for
critique. Free to members,
$5 non-members. For
further information, go to
www.scbwisocal.org

Carpinteria Women’s Club
1059 Vallecito Rd., Carpinteria, CA 93013
CONTACT: Val Hobbs at valhobbs@cox.net

Critiquenic

Workshop: “Sing a Song of Language:
Writing from the Poet’s Point of View.”

9:30 a.m.–12:30 p.m.
Instructor: Ellen Kelley.
$40 members, $50 non-members.
For further information, go to www.scbwisocal.org

1:30 p.m.–4:30 p.m.
A work-in-progress critique
session. Bring up to five
manuscript pages (doublespaced) to be read for
critique. Free to members,
$5 non-members. For
further information, go to
www.scbwisocal.org

may 30

2009

Topping Room, EP Foster Library
651 E. Main St., Ventura, CA 93001
CONTACT: Jody Fickes Shapiro at jody@jodyfickesshapiro.com

Workshop: “Writing Easy Readers”

1:00 p.m.–4:30 p.m.
Discover how to write this critical genre for young readers. Learn about easy reader
levels, word lists, use of rhythm and rhyme, illustration, story arcs, markets and writing
tips. Instructor: Terry Pierce. $40 members, $50 non-members.
For further information, go to www.scbwisocal.org/events/vsb_EZ_Readers.pdf

Kite Tales
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Kite Tales Editor Retires After Eight Years at the Reins
Illustrated Tribute
The tribute on page 11 to our
departing editor of Kite Tales,
Caroline Hatton, was created by
illustrator Ken Min, who learned
to paint by throwing his food,
studied illustration at Art Center,
College of Design, and worked as
a storyboard artist at Will Vinton
Studios in Portland, Oregon.
Now, Ken lives back home in
Los Angeles, where he was
2nd runner-up in the portfolio
showcase at the SCBWI Summer
Conference 2008, and draws and
paints for food — and books.
www.kenminart.com/illustrator

Attention
Illustrators
Kite Tales
invites you to be a
guest illustrator
in an upcoming issue.
You will be provided with text
for an article to illustrate.
Typical turnaround time is
about two weeks.
We include a brief bio and link
to your web site.

Please email your interest
to Marcelle Greene
Kite Tales
Layout & Production
marcelle@greenepen.com

See this issue’s guest
illustrator, Kurt Patrick Turner,
on page 16.

Kite Tales

Caroline (the one in red) hard at work doing research for her writing.

KITE TALES
welcomes new editor
Rilla Jaggia.
You can learn
more about Rilla at
www.rillajaggia.com

KITE TALES
is proud to announce
two NEW ways to make
this great newsletter yours.
Read KITE TALES at our
NEW WEBSITE:
www.kitetales.org.
AND, be among the first to
know when a new issue
of KITE TALES goes live
by joining our NEW
ONLINE MAILING LIST
at: http://groups.yahoo.com/
group/KiteTales/.

10

To place an ad in Kite Tales:
Contact Bonnie Ferron at
bonnieferron@earthlink.net

•

Ads must be submitted in pdf
or jpg format.

•

300 dpi preferred, black &
white or color O.K.

•

Link to your website at no extra
charge.

Ad costs are for one calendar year
(4 issues) as follows:
•

Business card size:
3.5”w x 2”h = $30

•

1/4 page: 3.5”w x 3.75”h = $60

•

1/2 page: 7”w x 3.75”h = $90

•

Full page: 7”w x 8”h = $120

Make checks payable to:
SCBWI-L.A.
Mail to: Kite Tales c/o SCBWI,
P.O. Box 4190, West Hills, CA 91308

Spring 2009
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Illustrated by Ken Min

Kite Tales
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agent’s perspective

Interview with Michael Stearns of Firebrand Literary Agency
by Rilla Jaggia

A

gent Michael Stearns
brings his editorial
insights and irrepressible
wit to the SCBWI-L.A.
Writer’s Day on April 18 with a
presentation entitled “The Plot
Thickens: 13 Questions to Ask of
a Way Too Wimpy Storyline.” Mr.
Stearns was formerly editorial
director and foreign acquisitions
manager for HarperCollins
Children’s Books, and Senior
Editor, Director of Paperback
Publishing for Harcourt
Children’s Books. He has worked
on hundreds of books, including
A Northern Light by Jennifer
Donnelly, Whales on Stilts by
M.T. Anderson, Fly By Night by
Frances Hardinge, and the Chet
Gecko Mysteries by Bruce Hale.

Michael Stearns Illustration by Dan Santat

“Don’t worry about the
industry. It will benefit
you not at all. Just do
your best work.”

Kite Tales

Q: You’ve always had a
weakness for strong plots.
You began to study plot
structure at the age of
twelve. That would make
you the consummate editor,
but how important are these
editing skills to your clients
in your role as agent?
I don’t know that I’d say I began
to “study” plot structure at age
twelve. More just that I began
noticing it. As to whether these
skills make me a good agent
or not, I’d say that they are
complementary. Must an agent be
good at story to help sell a book?
Not at all. But is it useful? Of
course. An agent who is good with
story will be able to help a writer
get her work into a stronger,
more sale-able shape, which is
what everyone wants, anyway.
12

Q: When you were growing
up, “there wasn’t really
much in the way of teen
fiction.” When I was
growing up, I longed for
more female protagonists.
Now the plethora of teen
books has brought with it
the complaint that there
are too many female heroes.
Do you agree? What does
writing “books for boys”
entail and should authors
care?
At the recent SCBWI midwinter conference in New York,
Bruce Hale noted that the peak
reading age for boys is nine or
ten years old. After that, it drops
off dramatically. And for years I
heard people in publishing note
that the audience is 80% girls,
20% boys, which sounds much
more impressive as a number
than it really is. There is always
going to be keen interest in
strong counter-programming,
and certain boy-centric franchises
are succeeding far beyond their
girl-oriented competition—
Diary of aWimpy Kid, The Ranger’s
Apprentice, the Alex Rider books,
Mike Lupica and Tim Green’s
sports novels. Of course, that’s
in the middle-grade section (ages
8-12). The teen section remains
a challenge. Especially because
those teen boys who do continue
reading tend to move out of
that section entirely and pick up
things like Stephen King novels
or science fiction and fantasy.
Q: You say you’re not
interested in one-book
wonders. You’re looking
(continued next page)
Spring 2009
contents

… AGENT’S PERSPECTIVE
for the career author. What
are some of the things
beginning authors should
consider, foundation blocks
they should lay down
straight off, to pave the way
for a career as a writer?
I think it is about caring more
about the craft of writing and
the exploration of character
than, say, a single “high concept”
idea. There is nothing new
in the core idea behind, say,
Twilight. Or Harry Potter. But
what gives the books their appeal
is the author’s ability to write
characters we care about. Which
is to say, develop your talents as
a storyteller and don’t rely on
that “big idea” to get you a career.
Your big idea probably isn’t very
big at all, and there really is
nothing new under the sun. But
good storytellers? There’s always
a market for those.
Q: What advice would you
give to help authors weather
the current upheavals
within the publishing
industry?
Keep your eye on the goal.
The upheavals in the industry
are something of a market
correction, and while they are
grim, they shouldn’t impact the
work a writer does. And what
is that work? The writing of
compelling stories. There will
be fewer spaces at big publishers
for so-called “quiet books,” but
that’s always been the case — and
editors have always championed
the odd “quiet book” that they’ve
fallen in love with. But my main
point: Don’t worry about the
industry. It will benefit you not at
all. Just do your best work.

Kite Tales

Q: Firebrand recently
took a “Query Holiday”
and was snowed under by
first-chapter submissions.
You’ve lived to tell the tale.
What did you learn from
this experience? Will you do
it again or did you promptly
execute the author of the
idea?
It was a great success, though
we weren’t as well-organized in
the reading of the submissions
as we should have been. My
business partner, Nadia, took on
far more of the reading of the
first chapters than any of the rest
of us, for which we are grateful.
There are some success stories
that have come out of that, and
just yesterday I signed an author
who’d sent in her first chapter.
We’d like to do it again next year.
We just need to structure our
response a little more. And now
that we know what to expect, we
should be able to do that!
Q: The author/agent
relationship is commonly
compared to marriage.
A good way to keep a
marriage going is to know
one’s partner’s faults up
front. What are some of your
bad habits? Do you snore
when you read a way too
wimpy storyline?
Faults? Me? No,
seriously — faults? Me? I know
I have them—everyone has
them — but I can’t see trying
to catalog them for others’
amusement/ammunition.
Thanks, no.
Q: What are some things
clients can do that make you
cranky?
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I don’t know. I kind of love my
clients unconditionally, and
when they make me cranky, I
tell them so in a nice way and
trust that when I make them
cranky, they’ll tell me the same.
Every relationship is a growing,
changing, dynamic thing, and
communication is its life breath.
Q: What do you love about
presenting at SCBWI events?
The ability to meet new writers
and read their work (later, at my
leisure, not when handed to me
after a panel). I’ve published a
number of writers who came up
through SCBWI, and while that
number is a small percentage
of the whole, I do think they
burned with a singular passion
that showed itself in the quality
of their work. Discovering new
writers is a great, great joy.
Q: New York or Los
Angeles? No. Seriously.
I’ve lived in both. Both have their
advantages. Right now, on the
tail end of winter? Los Angeles.
Completely. Until spring kicks
in, then back home to New York.
You can read more about Michael
Stearns at the Firebrand Literary
website: www.firebrandliterary.
com/about-us/agency-staff/bios.
His blog is full of helpful tips for
writers: http://astheworldstearns.
wordpress.com. Find out more
about Mr. Stearns through interviews
with Alice Pope: http://cwim.
blogspot.com/2008/05/newagent-interview-michael-stearns.
html and Cynthia Leitich Smith:
http://cynthialeitichsmith.
blogspot.com/2008/10/agentinterview-michael-stearns-of.
html.
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Illustrator’s Perspective

Website Woes? Try a
Do-It-Yourself Blog
by Mary Peterson
Having a website is critical to your success as an
illustrator — especially for those not yet published
and those just breaking into the business. Not too
long ago, the tried-and-true way for getting noticed
was to mail samples that went into file cabinets where
art directors (ADs) and editors would browse for
just the right artist for a new project. Now the filing
system is more likely a bookmark folder in an editor’s
web browser. ADs and editors bookmark websites
they like, share the links, pass them around, access
them 24/7. You want (and need!) to be there when
they drop by. Your website doesn’t have to be crazyfancy, it just needs to show your work and it needs to
show you are working on new things.

10 Short (and EASY!) Steps to Creating
a Website with Blogger.com

1. Open your web browser and go to
www.blogger.com.
2. If you already have a Google account, type in
your username and password. Click SIGN IN.
If you don’t have a Google account, click the
CREATE A BLOG arrow and create a Google
account. You can use any e-mail address to do
this.

Blogs are easy — simple to post to,
endlessly customizable, and
free or nearly free.

3. Click the CONTINUE button.

If you have a website, congratulations! But, how often
do you update it? Each week? Month? Year? I had a
website for several years but I couldn’t maintain it.
There was no reason for anyone to come back if they
were going to see the same thing over and over again.
For most of us I believe that’s the case ... maintaining
a website is at best time-consuming, at worst
unachievable. It certainly was for me. So, I ditched
it for a blog.

4. Create a title and an address for your blog. You
might be asked to verify a random word on the
screen. Just type in the letters provided. Click
CONTINUE.
(continued next page)

Why? Because blogs are easy — simple to post to,
endlessly customizable, free or nearly free.Therefore,
there is no reason to let html, or complicated
software, or the expense of outside sources, prevent
you from having the web presence that, in this day
and age, is key to your success as an illustrator.
So, if you are just starting out or have no web
presence, or if you have a website and want an easy
way to share news and new work, a blog is as easy as
1, 2, 3,…,10!
Kite Tales
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5. Choose a template from the Blogger Library by
clicking the dot next to the name of the template
style you like. Click CONTINUE.You can easily
change the template later.
6. Now you are ready to start posting. Click the
START POSTING arrow.

Watch how-to videos:
• YouTube demo: “Blogger: How to Start a Blog.”
www.youtube.com/watch?v=bU4gXHkejMo
•

Freevlog.org demo: CustomizeYour Header: http://
freevlog.org/vlog/index.php/2007/05/22/
screencast-customize-your-blogger-header

Make your images blog-worthy:
• DIY: You’ll need a pixel-based software such as
Adobe Photoshop or Adobe Photoshop Elements
to scan, edit, and re-size your images. (Ruleof-thumb image requirements: RGB, 72dpi at
100% of the final size, 350px-450px wide is
average for a blog post, flattened — no layers
or extra channels. Most free blog companies resize your images automatically upon upload but
this has no effect on color, file format or image
quality. If your images fail to upload, open them
in Photoshop and make sure they meet the rule
of thumb requirements.)
7. Use the text editor window (above) to write
whatever you like. Click the image icon (look for a
picture of a landscape in the tool bar above the text
edit window). A new window will appear. Click
the BROWSE button to select an image from
your desktop or the web. (You will most likely
want to select an illustration from your desktop
unless you have uploaded your images to a photo
management web site like www.flickr.com).
8. Now you can select the placement of the image
(left, center or right) and size (small, medium
or large). Click UPLOAD IMAGE to continue.
9. You’ve posted to your new blog! Now it’s time to
publish your blog. Click the PUBLISH button.
When the window announces “Your blog post
published successfully!” Click VIEW BLOG.
10. There it is! Your new blogsite!
Once you are comfortable posting, there are many
options to enhance the look of your blog. All changes
can be done at a later date. Here’s how: after the
initial set-up, when you sign in to blogger.com, you
will be presented with the DASHBOARD. It’s from
here that you will manage your blog, post, edit posts,
and fiddle with the settings and template.
Kite Tales
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•

Have someone else DI for you: Kinko’s and other
copy shops can scan and downsize your art, then
burn them onto a CD or DVD.

•

Scanning: Not all scanners are alike. An
inexpensive scanner may be good enough
to capture images to post on your blogsite
(with some tweaking in Photoshop), but those
images will not be high-quality enough to
submit to a publisher for reproduction. You
need a professional quality scanner to produce
professional quality scans.

More online blogging sites:
I personally think Blogger.com is the easiest and most
flexible free blog company for illustrators, but here
are a few other sites worth checking out.
http://wordpress.com (free)
www.livejournal.com (free)
www.typepad.com (small monthly fee)
Mary Peterson’s books include the award-winning Wiggle
and Waggle by Caroline Arnold, (Charlesbridge Publishing,
2007) and No Time to Nap by Mike Madison, (Heyday
Books, 2007). Up next is Ocean Soup, Tide Pool Poems,
by Stephen Swinburne and Piggies in the Pumpkin
Patch, which she also co-authored, both from Charlesbridge
Publishing. www.marypeterson.typepad.com
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writer’s perspective

Illustration by Kurt Patrick Turner

Which Came First, the Chicken or the Egg?
By Nancy I. Sanders
If you’re in the children’s book industry
long enough, you’ll find out there are two schools of
thought. Some editors, authors, and agents believe
the chicken came first. Others argue it was the egg.

catch an editor or agent’s eye. There are numerous
conferences where editors and agents speak and
repeat, “Send me a manuscript that knocks my socks
off, and I’ll publish your book.”

Personally, after writing over 75 books for such
publishers as Scholastic, Reader’s Digest, and Chicago
Review Press, I’m a firm advocate of the egg.

What I want to know is, how did those authors pay
the bills all those years? How did they maintain their
sanity through the mountain of rejections? How did
they build a career?

What am I talking about? The “chicken” I’m referring
to is a manuscript. The “egg” is a contract. If you want
to have success, build a rewarding career, and earn
a steady income from writing, which should come
first, the manuscript or the contract?
There are countless articles interviewing successful
writers who believe the chicken came first.These say,
“Write the manuscript first and then get it published.”
These articles explain how it took years for the author
to hone her skills, revise her manuscript innumerable
times until it was polished to perfection, and then
Kite Tales

16

You see, I believe the egg came first. If you talk to
career writers, those successful authors who earn
a decent and steady living writing for children,
you’ll find a surprise. More often than you realize,
these writers land a contract before they write the
manuscript.
How did I discover this? It happened at my very first
conference. A friend said, “I signed you up for an
appointment with an editor!” After I got over my
(continued next page)
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shock, curiosity got the better of me. I went to the
appointment. And listened. The editor told me about
a new book idea she wanted. I found myself nodding
my head and saying, “I’ll send you a proposal for that
idea.” I went home, followed her directions, and sent
her a sample of a potential manuscript. I landed a
contract. And then I wrote the book. My very first
book.

“This method works in every genre.
From middle-grade novels to
nonfiction to novelty books to fiction
picture books, I land the contract first
and then write the manuscript.”
At that same conference, I stood in the lunch line next
to a different editor. I asked her what she published.
She said a series of Bible storybooks. I asked her if I
could try to write one. She explained what to do. I
went home and followed her directions. I landed a
contract. And then I wrote the book.
And so the story continued. Time after time, I landed
a contract first, and then wrote the book. I was
starting to see a pattern here. It was exciting, and it
sure helped pay the bills!
The story continues today. I found a blurb in a writer’s
magazine saying Sleeping Bear Press was looking for
alphabet books about multicultural topics. I studied
their website, noted which topics their books already
covered, and saw they didn’t yet have an alphabet book
about African American history. I e-mailed a query
asking if they’d like to see a proposal for such a book.
They e-mailed back and said sure. After submitting
the proposal, I landed the contract. Then I wrote
the book, D is for Drinking Gourd: An African American
Alphabet. Which came first in the picture book genre,
the chicken or the egg? Once again, the egg.
The same was true for my teacher’s book, Readers
Theatre for African American History. Which came first
in the educational market, the chicken or the egg?
The egg, again!
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My search for a new contract usually follows the
same pattern. I look in market guides and writers’
magazines, browse bookstores and libraries, and
network at conferences and writers’ groups. I look
for a publisher who accepts queries. When I find
one that interests me, I study their website, look at
their catalog, and think of three to five ideas that
could fit into their product line. Then I send a query
asking the editor if she’d like a proposal on any of
those ideas. When that query is in the mail, I look for
another publisher to target. If an editor replies and
asks for a proposal, I prepare one to submit. If I’ve
never written for that genre and the editor requests a
writing sample, I ask for a sample assignment so I’m
submitting a sample targeted to that publisher. Once
that’s in the mail, I continue the cycle again.
And so it goes. This method works in every genre.
From middle-grade novels to nonfiction to novelty
books to fiction picture books, I land the contract
first and then write the manuscript. It’s daunting. It
takes work. But it’s very, very rewarding. And it helps
pay the bills.
Nancy I. Sanders is the bestselling and award-winning
author of over 75 books and has three book deadlines
lined up for this spring including her newest book, Yes!
You Can Learn How to Write Children’s Books,
Get Them Published, and Build a $uccessful Writing
Career. Leader of three critique groups, Nancy is the
Critique Group Coordinator in the SCBWI-OC-IE-LB
region, and writes a children’s writer’s column in The
Writer’s Online Magazine, the Institute of Children’s
Literature e-news, and The Christian Communicator.
http://nancyisanders.wordpress.
com/2009/01/16/strategy-3-earn-income/
Kurt Patrick Turner studied graphic design at CSU
Dominguez Hills, and, though his day-job is at a bookstore,
by night he turns into a freelance cartoonist/writer working
on syndicated comic strips and animated productions. Kurt
intends to develop one of his own children’s book projects
into an independent short film and is also working on a
feature film script. kpatrickturner@yahoo.com
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To Market, To Market
by Vicki Arkoff
The economic downturn has caused significant
changes throughout the book industry recently.
Publishers and retailers alike are battening down the
hatches for what most expect to be a stormy 2009
following a depressed 2008.
Both independent bookstores and major chains have
suffered double-digit losses; many have shuttered
as a result, and others have installed “no return”
policies. Retail buyers are cautious at best, reducing
orders significantly, especially for mid-list books.
With fewer book buys and buyers in a recessionary
market, book publishers have been restructuring
accordingly. Hundreds of publishing jobs have been
eliminated; several imprints have merged or closed;
magazines have ceased publication; quarterly book
catalog lists have shrunk; book production dates have
been postponed; and new book acquisition goals and
policies have changed.
How does all this impact the independent book
author? Finding an editor to fall in love with your
manuscript has become more of a challenge than ever.
Fewer editors and reduced catalog lists means the
demand for manuscripts has dropped, while at the
same time a flood of recently laid-off editors and
journalists are entering the market as freelancers.
Book editors are now justifiably more cautious when
it comes to taking risks, so that will mean fewer
midlist and picture book buys. And perhaps the most
significant change to directly affect submissions
is that many publishers who accepted unsolicited
manuscripts just a couple months ago, have now
closed the transom to all but agented submissions.
So proceed cautiously — but do proceed. With staff
and policy shifts occurring daily at book publishing
houses, magazines, and agencies, some “To Market,To
Market” listings this issue may be dated, despite our
best efforts. The usual sources for accurate publisher
information — Publishers Weekly, Publishers Lunch,
Children’s Writer, Writer’s Market, the Children’s Book
Council and even the publisher’s own websites — are
struggling to keep up-to-date. Before submitting to
any particular editor, it is recommended that you
Kite Tales
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phone the editorial department to ask what their
latest submissions policy is, and make sure your
contact information is up-to-date — even when it
comes to stalwart publishing house veterans. And
more than ever, your patience will be required while
the book industry rewrites the rules and learns how
to navigate in a tricky, ever-changing marketplace.

Books
HENRY HOLT BOOKS FOR YOUNG
READERS: 175 Fifth Avenue, NewYork, NY 10010.
www.henryholtchildrensbooks.com. Publisher of
fiction and nonfiction picture books, middle-grade
titles, and young adult books is open to submissions
addressed to “Submissions Editor” and following
company guidelines at their website. No religious
books, board books, how-to or activity books. TIP:
Send complete manuscript with cover letter for best
response. An editor suggests this to get through the
initial screening: “Write the best story you can. It
all comes down to the words on the page. That’s the
only thing we consider when we read submissions.”
Reply in 4-6 months but only if interested; no SASE
or rejection reply. Pays royalty and advance. (CW:
2/09)
G.P. PUTNAM’S SONS: 345 Hudson St., NewYork,
NY 10014. http://us.penguingroup.com/static/
pages/publishers/adult/putnam.html. This Penguin
Books for Young Readers imprint run by President
and Publisher Nancy Paulsen is currently accepting
picture book submissions; submit full manuscript.
They are also accepting queries for longer works
(novels, easy-to-reads) with full synopsis and a
maximum of 10 sample pages from the opening
chapter. G.P. Snail mail submissions only. Submit only
one manuscript at a time. No SASE or confirmation
postcards needed, as no reply will be given unless
editors are interested in publishing your submission.
Putnam publishes 45 books annually. (P: 2/09)
SALINA BOOKSHELF: 3120 N. Caden Court, Ste.
4, Flagstaff, AZ 86004. www.salinabookshelf.com.
Salina Bookshelf, founded in 1994, is an independent
publisher of textbooks, children’s picture books,
reference books, and electronic media in Navajo and
English. Many books include an audio CD narrated in
Navajo and English for use in the
(continued next page)
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home or classroom. Authentic depictions of Navajo
life, both contemporary and traditional, are portrayed
throughout the entire collection, to appeal for usage
in classrooms, adult centers, libraries, and homes
to teach the Navajo language and culture. Accepts
children’s picture book manuscripts for publication
if material has strong Navajo focus. Poetry and novels
will be considered though none have been purchased
to date. (P: 2/09)
SHENANIGAN BOOKS: 129 West End Ave.
Summit, NJ 07901. www.shenaniganbooks.com.
Founded by author/illustrator Mary Watson,
Shenanigan’s vision is “to keep the magic in children’s
books alive” through its list of illustrated picture
books, crafts books, and activity books. Picture book
manuscripts should be no longer than 1,500 words
for fiction and 3,000 words for nonfiction. Artists
should send a resume as well as color copies, tear
sheets, and/or CD/DVD portfolios. Only artwork
of interest will be kept on file. Snail mail submissions
only, addressed to: Editor/Art Director. Responds in
approximately one month. Multiple submissions are
allowed. Publishes: 4-5 titles per year. (P: 2/09)
SYLVAN DELL PUBLISHING: 976 Houston
Northcutt Blvd., Suite 3, Mount Pleasant, SC
29464. www.SylvanDellPublishing.com. Sylvan Dell
publishes picture books that are “usually fictional
stories that relate to animals, nature, the environment,
and science. All books should subtly convey an
educational theme through a warm story that is fun
to read and that will grab a child’s attention.” Each
book includes a 3-5 page “For Creative Minds” section
with crafts, games, and fun facts to reinforce the
educational component. Manuscripts should be less
than 1500 words and must meet all of the following
criteria: fun to read (mostly fiction with nonfiction
facts woven into the story); national or regional in
scope; suits early elementary school curriculum;
must be marketable through a niche market such
as zoo, aquarium, or museum gift shop. Do not
submit manuscripts about: pets; magic; fairy tales;
biographies; history-related books;ABC books; poetry
books; series of any kind; YA; novels; holiday-related
books. Do not submit previously published material
including e-books. TIP: “We do not like manuscripts
with a lot of dialogue that is difficult to illustrate.” No
snail mail. Submit by e-mail only to Donna German:
DonnaGer man@sylvandellpublishing.com.
Pays advance against royalties. Complete
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submission guidelines can be reviewed at:
www.sylvandellpublishing.com/about.htm. (P: 2/09)
WALKER AND COMPANY: 175 Fifth Avenue, New
York, NY 10010. www.walkeryoungreaders.com.
Currently accepting unsolicited manuscripts from
authors and artists who follow submission guidelines
at the publisher’s website. Established in 1961, the
company publishes three small lists of children’s
books per year, each consisting of approximately ten
picture books and four to five middle-grade and/
or YA works, for a total of up to 45 titles annually.
TIP: Due to a philosophy of publishing authors, not
books, Walker rarely accepts nonfiction that focuses
on nature or wildlife, as they already have strong
relationships with author specialists. “Our strongest
needs are for middle-grade and YA novels and for
well-paced picture book manuscripts for both the
pre-school and early elementary age levels.” No folk
tales, fairy tales, textbooks, myths, legends, books
in series format, novelties, science fiction, fantasy,
or horror. Unpublished and un-agented writers are
welcomed to query or submit with polished material.
Simultaneous submissions O.K. as long as your cover
letter states so. Responds in five months but does not
return submissions. Illustrators are invited to send
samples for review to keep on file and be circulated to
editors. Good quality photocopies or dummy books
are fine. Catalog available at website or by request
with a SASE (9 x 12). (P: 2/09)
ALBERT WHITMAN & COMPANY: 6340
Oakton Street, Morton Grove, IL 60053-2723.
www.albertwhitman.com. Albert Whitman &
Company publishes approximately thirty books per
year for the trade, library, and school library market.
The company has an open submissions policy: they
will read unsolicited work from any writer. They are
currently in the market for: picture books (ages 2-8);
middle grade novels and chapter books (ages 8-12);
nonfiction (ages 3-12); and art samples showing
pictures of children. Snail mail submissions only.
If no reply within five months, resubmit material
rather than requesting an SASE reply. See website for
further submission tips. (P: 2/09)
(continued next page)
Key to Information Sources: CW = Children’s Writer,
P = publisher, PL = Publishers Lunch, PW = Publishers
Weekly.
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Agents
ANDREA BROWN LITERARY AGENCY:
Jennifer Rofe has been promoted to agent and
Jennifer Mattson, formerly book review editor at
Booklist, has been named associate agent. (PL: 2/09)
NELSON
LITERARY
AGENCY:
1732
Wazee Street, Suite 207, Denver, CO 80202.
www.nelsonagency.com. Founding agent Kristin
Nelson has promoted her assistant of three years,
Sara Megibow, to the post of Associate Literary
Agent. Megibow is actively acquiring clients writing
adult or children’s books. She is particularly seeking
sci-fi, fantasy and romance manuscripts for the adult
market, and fiction for middle grade and young adult
readers. “I have to admit, vampires and werewolves
are not top on my list right now,” she says. “I know it
can still be done, but I am secretly on the look-out
for books set in the real world — with a multicultural
spin or a historical spin would be great. I loved Undone
by Brooke Taylor and An Abundance of Katherines by
John Green.” The agency — i.e. Kristen Nelson — is
also currently seeking young adult and middle grade
submissions, including chick lit, sci-fi and fantasy.
No picture books, poetry, short story collections,
material for the Christian/Inspirational market,
or nonfiction (except for memoir and narrative
nonfiction). Submit a one-page query letter to
query@nelsonagency.com (with the word “Query”
and the title of your project in the subject field of
your e-mail) to gauge the agency’s level of interest.
No attachment. Queries sent by snail mail, phone,
or personal visit are not accepted. If interested, the
agency will send you a reply e-mail with explicit
directions on how to upload sample pages to their
submission database. Responds quickly; in 10 days or
fewer. (A: 2/09)
TRIDENT MEDIA GROUP: Matthew
Carnicelli, who founded Carnicelli Literary
Management in 2004 after years as an editor, is
joining Trident as an agent. (PL: 2/09)

Changes
ALGONQUIN/WORKMAN: Former editorial
director at Chronicle Books, Jay Schaefer, will be
acquiring projects for Workman and Algonquin Books as
an editor-at-large, still based in San Francisco. (PL: 2/09)
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BOWEN PRESS: Harper Children’s has closed
The Bowen Press, run by Brenda Bowen, as part
of the company’s drastic cost-cutting efforts.
Harper’s Children’s unit will move offices to join
the rest of Harper at 10 E. 53 Street, at a date TBA.
“I don’t see it getting better,” Harper CEO Brian
Murray told The Wall Street Journal. “The market
has changed so dramatically over the last three
to six months that the company had to take steps
to align our costs with anticipated revenue going
forward. Creatively we did well, but financially you
can’t ignore what’s going on right now.” (PL: 2/09)
DISNEY-HYPERION BOOKS: Abby Ranger,
previously associate editor at Scholastic Press, has
joined Disney-Hyperion as editor, reporting to
editorial director Stephanie Owens. The division
continues to cut costs and lists. And as of Feb. 17,
Hyperion Books for Children and Disney Books are
sharing office space with the adult Hyperion and Voice
imprints at: 114 Fifth Ave., New York, NY 10011.
More information at www.hyperionbooks.com. (PL:
1/09, P: 2/09)
LERNER PUBLISHING: Lerner will distribute
Americanized versions of books by UK children’s
publisher Andersen Press starting in Fall 2009.
Carolrhoda Editorial Director Andrew Karre will
edit the titles for the U.S. and work with Andersen to
select titles for the list. (PL/PW: 1/09)
MACMILLAN: Dec. 2008 brought companywide
cutbacks and reorganization. In addition to “reduc[ing]
staff in certain areas,” publisher Jonathan Galassi
described in a memo to staff, “a plan that will reduce
FSG’s cost structure and help us to be more efficient
in what everyone recognizes is an extraordinarily
difficult environment. In some areas, we will rely
more on the existing Macmillan infrastructure than
we have up to now, to achieve greater effectiveness
in an increasingly challenging marketplace.” Other
specifics came from Macmillan CEO John Sargent,
including the consolidation of the children’s line
into the new Macmillan Children’s division. That
production will also be handled companywide, under
Karen Gillis (and Tom Nau for children’s books). At
the imprints, Dan Farley leads Henry Holt; Simon
Boughton runs Farrar, Straus, and Giroux Children’s,
Roaring Brook and First Second; and Jean Feiwel
runs Feiwel and Friends, Square Fish, Priddy Books
(continued next page)
Spring 2009
contents

…TO MARKET, TO MARKET
and Holt children’s. “Our approach to publishing
and what we choose to publish are not going to
change,” Galassis says. “We are convinced that the
role FSG has to play in the universe of writers will
continue to grow in significance in the years ahead.
This new structure will make us more agile, more
capable of being creative in doing what we do best in
an environment that is constantly changing and ever
more competitive.” (PL / PW: 12/08)
MAD MAGAZINE: Parent company Warner Bros.
has shuttered MAD Classics and MAD Kids, as part of its
company-wide downsizing. It has also reduced MAD
Magazine to a quarterly and has laid-off three valued
staffers: senior editor Jonathan Bresman, associate
editor Amy Vozeolas, and associate art director
Patricia Dwyer. (P: 2/09)
SIMON & SCHUSTER: CEO Carolyn Reidy
named Jon Anderson to succeed Rick Richter as
head of the S&S children’s publishing division. He
joins S&S as executive VP and publisher. Anderson
has been president and publisher of Running Press
since 2004. Before that, he was publisher of Price
Stern Sloan and DreamWorks at Penguin, and had
been a merchandise manager and buyer at Barnes
& Noble. Under the pen name William Boniface,
Anderson is also the author of more than two dozen
books for young people, including the “Extraordinary
Adventures of Ordinary Boy” series. Richter, who
had been president of the division for five years, left
S&S in December, along with senior VP and publisher
Rubin Pfeffer. (PW: 1/09)

Contests
DELACORTE DELL YEARLING FIRST
MIDDLE-GRADE NOVEL: 1745 Broadway, 9th
floor, New York, NY, 10019. www.randomhouse.
com/kids/writingcontests. Delacorte Press Books
forYoung Readers presents its 18th Annual Contest for
a First Middle-Grade Novel (formerly the Marguerite
de Angeli Contest). The prize is a book contract for a
hardcover and paperback edition, including a $7,500
advance and royalties, plus a cash award of $1,500.
It will be awarded Oct. 31, 2009, to encourage the
writing of contemporary or historical fiction set
in North America, for readers age 9-12. Open to
U.S. and Canadian writers who have not previously
published a novel for middle-grade readers. Mss.
Kite Tales
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between 96-160 typewritten pages, plus brief plot
summary and cover letter. Exclusive submissions
only. Submissions must be postmarked after Apr. 1,
2009 and no later than June 30, 2009. Complete
eligibility requirements at website. Note: No winner
was chosen for 2008. (P: 2/09)
LEE AND LOW’S NEW VOICES AWARD:
95 Madison Avenue, New York, NY 10016.
www.leeandlow.com/editorial/voices.html.
Lee
and Low Books’ yearly award for a children’s picture
book by a first-time author of color who is also a
U.S. resident. Winner earns $1,000 plus publishing
contract with advance and royalty payments. An
Honor Award winner will receive a cash grant of $500.
The award encourages writers of color to submit
their work to a publisher committed to nurturing
new talent. Manuscripts may be fiction or nonfiction
for children ages 5-12, and can be no more than
1,500 words in length. No folklore or animal stories.
Submissions should address the needs of children
of color by providing stories they can identify with
and which promote a greater understanding of one
another. Entries must be received between May 1,
2009 and Oct. 31, 2009. Complete rules will be
available at the website after May 1. (P: 2/09)
POCKETS ANNUAL FICTION-WRITING
CONTEST: 1908 Grand Avenue, P.O. Box 34004,
Nashville, TN 37203-0004. www.pockets.org.
Christian magazine’s annual contest to discover new
writers. The winner will be notified Nov. 1, will
receive a $1,000 award, and will have his/her story
published in Pockets magazine. Previous winners are
not eligible. Guidelines are essentially the same as
for regularly submitted material (see website for
details). Historical and biblical fiction is not eligible.
Submissions must be: postmarked between Mar.
1 and Aug. 15 of the contest year; between 1,000
and 1,600 words, with 1,400 recommended; have
an accurate word count stated on the cover sheet;
unpublished; and designated “Fiction Contest” on
entry envelope and on the cover sheet. Submissions
will be disqualified if they do not meet requirements,
and will be returned if accompanied by SASE with
sufficient postage. No entry fee. The 2008 contest
yielded one winner and 20 contenders with stories
that are currently under consideration for publication.
See website for full details. (P: 2/09)
(continued next page)
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…TO MARKET, TO MARKET

Closed Houses
While publishers continue to reorganize and downsize
during the current recession, many are no longer
accepting unsolicited manuscripts. The following list
of publishers is a sampling of those currently closed
to unsolicited manuscript and art submissions, as
reported to the Children’s Book Council. At press
time, they only accept submissions through agents,
or, in select cases, SCBWI members who attend
conferences, retreats, or other professional events
and are invited to submit to a specific editor for a
few months or an otherwise limited time as specified.
Some editors, however, will still respond to written
queries that serve their needs. If that’s the case, your
manuscript or art portfolio becomes “solicited” and
can be submitted to a specific editor as directed, with
or without an agent.
American Girl
Bearport Publishing Co.
Blue Sky Press
Candlewick Press
Chicken House
Clarion
DK Publishing
Egmont
Feiwel and Friends
Kingfisher
HarperCollins
Hyperion Books
Kids Can Press
Mikaya Press
Mondo Publishing
National Geographic
New World Library
Orca Book Publishers
Orchard Books
Puffin Books
Random House
Rebecca Books
Roaring Brook Press
Scholastic
Simon & Schuster
Square Fish Books
Web of Life Children’s Books
Viking
Weinstein Books

Kite Tales

We do our best to provide current market
information, but we do not guarantee its accuracy.
Please verify needs, names, addresses, etc. before
submitting and follow the publisher’s guidelines.
Never send original art. It has long been traditional
to include an SASE; however, please note that many
major publishers have changed their policy. Many
no longer return manuscripts or contact authors/
illustrators unless interested in their submissions.
Vicki Arkoff has won two SCBWI “Best Nonfiction” awards,
and is an authorized biographer and co-writer for such
’tween & teen stars as Drake Bell, The Cheetah Girls, Kelly,
and High School Musical cast members. Vicki contributes
regularly to MAD Magazine, MAD Kids, Girls Life,
Nickelodeon, Midwest Book Review; HowStuffWorks.
com, and her books include the Sinatra bestseller (DK/
Penguin), and the upcoming anthology How to Deal
(Disney-Hyperion). varkoff@yahoo.com

Got a New Book
Coming Out?
Tell your publisher’s publicity person
which state awards it’s eligible for. Go to
the Central Los Angeles Public Library
downtown, to the Children’s Literature
department. Ask the librarian to help you
pull up “Awards & Prizes from the
Children’s Book Council.”
The Library will maintain the subscription
only if it’s used. It’s the only resource of its
kind! To look up each state award individually, you would have to know the name
of the award or sponsoring agency.
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Despite the fact the forecast is “cloudy
2
with a chance of meatballs,” kids’ books
will endure.

Winter Conference Report:
Kids’ Books Will Endure
By Sara Wilson Etienne

A

fter circling over drizzly New
York for two hours, I finally made it to
the SCBWI Winter Conference. And I’m
certainly glad I did. Both fresh and experienced
voices filled the floors of the Grand Hyatt, sharing
their wisdom and encouragement with us. Not to
mention that the hotel was connected to Grand
Central Station, so I had access to Indian food and
gelato without stepping outside. In the whirlwind of
engaging speakers, great artists, and gracious industry
professionals, two take-home messages emerged from
my blustery weekend in New York City.

1

The wonderful Jack Gantos (Joey Pigza Swallowed
the Key) closed the conference on a similar note,
reminding us all why we love books. We got to
discover our favorite stories all over again as he took
us step-by-step through his childhood journey into
books. He clearly has the same joy of reading now
that he did then, and it was delicious to relive the
experience of picking up The Cricket in Times Square
or Frog and Toad or Go, Dog. Go! for the first time.
Lesson 2 also learned: Stop worrying about the
business. Remember why you love books and follow
where that takes you.
Creator : DragonArt
dragonartz.wordpress.com

It can take a while to get published,
but hang in there!

http://creativecommons.org/licenses/by-nc-sa/3.0/us/

Jay Asher (Thirteen ReasonsWhy) regaled us with his
fascinating, and sometimes heartbreaking, journey
to success. He shared how after three agents
and many manuscripts, he almost gave up. But
Jay, encouraged by his wife, writing friends, and
SCBWI, kept writing and finally found his voice,
along with an agent and editor who heard it loud
and clear. It only took twelve years, but then again,
maybe that’s not so bad if your book is a bestseller!
This lesson of patience and endurance was
continued by Jarrett Krosoczka (Punk Farm) in a very
different way. His video, “Book by Book: The Making
of a Monkey Man” (www.vimeo.com/3029633)
was a hilarious, karate-kid-style take on the angst of
creating a new book. After seeking wisdom from an
all-star-kid-lit cast, the great Jane Yolen finally gives
Jarrett the inspiration he needs. ‘BIC’ or Butt In
Chair is the only thing you need to get the job done.
Lesson 1 learned: Don’t give up and keep working!
Kite Tales

The agent panel on Sunday, with Michael Bourret,
Alyssa Eisner Henkin, Edward Necarsulmer IV, and
Michael Stearns, was refreshingly optimistic about
the state of children’s books.Yes, they agreed, the
economy is bad and publishing houses are struggling.
Yes, they admitted, it might be more challenging
to get a book published. But, they reassured us,
good books will always make it into print. In fact,
this tighter market will mean stronger books will
be hitting the shelves and that’s good for writers,
publishers, and, more importantly, kids.
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And there was so much more! (And I don’t
mean the yummy bagels and coffee.)
Like being serenaded by Bruce Hale as he extolled
the necessity for love in writing. Or hearing the
editor, Richard Jackson, speak about nurturing
beautiful books. Or Lin Oliver and Stephen Mooser
reading the winning jokes from the joke contest.
Or the editors and art directors who shared their
processes and preferences during the break-out
sessions. Or Richard Peck and Tomie dePaola
speaking about the SCBWI Master Class videos.
Or seeing the award-winning portfolios of up-andcoming illustrators. Or getting your favorite book
signed by your favorite author. Or a hundred other
wonderful moments.
Sure, it might have been cold in New York that
weekend. But the Winter Conference was glowing.
You can read more from Sara Wilson Etienne in her blog:
www.sarawilsonetienne.com.
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Volunteer in the Spotlight

Photo by Rita Crayon Huang

Sara
Wilson
Etienne
25
Random Things
About Me
1. In the author bio of my first book, Moster goes to
Space, written at age 9, I wrote: “I hate writing,
but I love making up stories.”
2. These are the very words I mutter into my
coffee every morning when I sit down to write.
3. Shockingly, I’m still waiting for Moster goes to
Space to be picked up by a publisher.
4. I’m an SCBWI evangelist. Not to condone
drinking, but during the SCBWI Summer
Conference, the bar in the hotel lobby can
be the best place to meet other writers,
illustrators, agents, and editors. Blackmail can
be such a handy tool.
5. I’m also a Facebook junkie (if you couldn’t tell by
this homage). I love peeking through the windows
of my favorite industry professionals. Not literally.
Of course not.That would be wrong.
6. I’m currently revising aYA novel that’s almost done.
7. I don’t even know what number draft it is.
8. I went to the SCBWI Westside Schmooze when
I moved to Los Angeles, five years ago, in hopes
of finding a critique group.

11. And baking a ton of cookies.
12. Being a SCBWI Schmooze coordinator is one of
the best things that ever happened to me. I mean,
a whole room of wonderful writers listening to
me talk! You can’t pay for that sort of attention.
Believe me, I’ve tried. Ba-dum-dum-crash! Thank
you. I’ll be here all week. Try the veal.
13. Eventually, I found a critique group through
Critique Connections and by taking a UCLA
Extension class. So take heart … your writing
soulmates are out there.
14. I won the SCBWI-L.A. Summer Conference
Scholarship the first year they did it … I’m guessing
for my creative use of the phrase ‘full moon.’
15. Thank you, Lee.
16. I’ve heard rumors that Lee Wind and Rita
Crayon Huang are doing an awesome job as the
new Westside Schmooze coordinators. Second
Wednesday of every month. Fairview Branch
Santa Monica Library.
17. My most rewarding writing moment so far
is seeing the illustrations for my short story,
“Counting Sheep,” in Spider magazine. The sheep
looked exactly like I imagined them. Even better, I
got a fan letter from a reader who found my blog!
18. I’m a big believer in the power of blogs,
www.sarawilsonetienne.com.
19. I haven’t posted on it since October.
20. I’m going to stop writing this list right now, so I
can post an entry for you all to read when you go
to my website. Right now. Are you reading it yet?
21. How ‘bout now?
22. I stepped inside a publishing house for the first
time this February and it was like going to
Mecca. I mean, that’s where all our stories go.
That’s where the magic happens.

9. I didn’t find one that way, but I did end up
meeting my writing peers (for better or worse),
hearing Susan Patron give her first reading of The
Higher Power of Lucky a few months before she
won the Newbery, and eating a ton of cookies.

23. I have to say that I was a little surprised it wasn’t
all glittery.

10. I also ended up co-coordinating the Schmooze
with the snarky and wonderful Greg Pincus for
2 ½ years.

26. But there were books. Lots and lots of books.
Our books.

Kite Tales
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24. And there was no lightning or thunder.
25. Or unicorns.
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illustrator’s gallery

Denise Clemmensen:
Fun with a Dash of Quirky
“Artwork in children’s books is so important. It
draws a child into a book, and can coax a reluctant
reader to read,” says Denise Clemmensen, who
has been an artist as far back as she can remember.
Even as a small child she had a desk situated in the
corner of her bedroom where she would draw. This
is where her love of children’s books began. She
would sit at her desk and escape into the wonderful
artwork she found on the pages of her books.
Denise had always found something truly wondrous
and magical about the written word and art coming
together to reveal a story. While at college, she
decided to pursue her love for children’s illustration.
She became a member of SCBWI, attended classes,
conferences and workshops, joined a schmooze, and
read scores of children’s books. Denise continually
works at improving her art by carefully weaving
together the many ideas and concepts that she

has learned. She strives to make her illustrations
creative and fun. Her aim is to add clever humor
with a dash of quirkiness to her characters and
settings. By merging these together, along with
inspiration, she hopes to bring her artwork to life.
Born in Whittier, California, Denise was raised
in the San Fernando Valley, where she currently
lives with her family, two dogs, and one very
large cat. She spends part of her day as a library
aide at a special education school, surrounded
by children and children’s books. The rest of
her time is spent at her antique drafting table
situated in the corner of her family room …
drawing.
Denise won an award in the SCBWI-L.A.
2008 Illustrator’s Day Promo Postcard Contest
and has just completed illustrations for an
upcoming educational book by EECI Inc.
www.deniseclemmensen.com.
Contact Denise at deniseclem@verizon.net.
Kite Tales
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News From The Internet

Making a Career of Writing
by Narda Lacey Fargotstein
Most agents are interested in authors who
want to make a career out of writing. At the SCBWI
Summer Conference 2008, attendees were treated
to a talk by agent Michael Bourret titled “How to
Maintain and Build a Career over the Long Term.”
Some of what he said is echoed in an interview
with Alice Pope on her blog, http://cwim.blogspot.
com/2008/08/agent-interview-michael-bourret.html.

“Ultimately an author’s goal
should be to become a ‘brand.’ “
A literary agent at Dystel & Goderich Literary
Management, Mr. Bourret believes that ultimately
an author’s goal should be to become a “brand.” In
his view, “The key is to establish yourself as a writer
of something. I think it’s tough to establish a brand
when you’re jumping from one category to another
or from one genre to another.” His advice includes
writing at least three books in one genre with the
aim of giving readers what they expect from you
and, in the process, creating a brand. To learn more
from Michael Bourret, read his daily posts on the
DGLM agency blog, http://dglm.blogspot.com/.

Several generous bloggers help to nurture your
writing career with useful information as well. Jill
Corcoran discusses branding on her post,
http://jillcorcoran.blogspot.com/2009/01/
branding-for-writers-revisited.html, and Cynthia
Leitich Smith provides writing tips at
www.cynthialeitichsmith.com/lit_resources/for_
writers/writing_for_kids/writingforkids.html. Read
how debut authors from 2007 are building their brand
at www.classof2k7.com.
Making a career of writing is not easy and can take
years. One way to quicken the process is to join the
children’s writers’ online community.You can ask
questions and share information at the tri-regional
listservs. Become a member by going to
www.scbwisocal.org and sign up for the listserv in
your region.
If you are having one of those days, when you get
your umpteenth rejection or your blank piece of
paper just won’t write itself, remember that making
a career out of writing takes perseverance, but you
are not alone.
Narda Lacey Fargotstein recently climbed the first rung of
the career ladder by winning the picture book category at
the Orange County Editors’ Day. Narda is always looking
for new internet sites and suggestions for future columns.
E-mail p.bf@gte.net.
We do our best to provide current information, but we do
not guarantee its accuracy.The fact that information is
provided at SCBWI websites or in Kite Tales in no way
implies endorsement by SCBWI or SCBWI-L.A.

Toot Your Horn in the Fall Issue of Kite Tales!
Twice a year, Kite Tales lists new books written or illustrated by members for the benefit of
booksellers and librarians. Send us info about the book you’ve written or illustrated:
Title by author, illustrator
Ages ? and up
Genre and publisher
Author or book website
Is author SCBWI member? Is illustrator SCBWI member?
Sorry, no self-published, print-on-demand or subsidy/vanity press books per SCBWI guidelines.
email to: bonnieferron@earthlink.net or mail to KITE Tales c/o SCBWI, P.O. Box 4190, West Hills, CA 92308
Deadline: August 15, 2009

Kite Tales
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Bulletin Board
Great News

Joseph Taylor has been named the 2009
recipient of SCBWI’s Magazine Merit Award for
Nonfiction for “Flying Balloons: The Story of
the Montgolfier Brothers” (Cricket, April 2008).

Joan Bransfield Graham’s poem, “Wish for
Peace,” from the prologue and back cover of Lee
Bennett Hopkins’ book America atWar was featured as
the front cover of the Winter Issue of CRA’s journal
The California Reader. Joan’s poem, “Roller Coaster,”
will zoom through Lee Bennett Hopkins’ Incredible
Inventions, out in March. Her shape poem, “A Kick
in the Head,” was just published on an audio CD
(along with Tupac Shakur and others!) by Pearson
Canada. www.joangraham.com

Lee Wardlaw was profiled in the 2008 edition of
Biography Today, a periodical series aimed at middle
and high school students. Each issue features ten
popular, high-profile individuals who work the fields
of entertainment, science, politics, sports, music,
business, literature, etc. Among those featured with
Ms. Wardlaw are Al Gore, Justin Timberlake, Majora
Carter and Anderson Cooper. www.leewardlaw.com

The Night Olympic Team by Caroline Hatton is
quoted at http://sportsanddrugs.procon.org/, a
website about whether performance enhancing drugs
(such as steroids) should be accepted in sports. The
parent website, www.procon.org, is an independent,
nonpartisan, nonprofit organization, whose mission
is to promote critical thinking, education, and
informed citizenship by presenting the pros and cons
of many controversial issues as stated by experts. The
references, expert bios, lesson plans, and curriculum
standards may be of interest to authors, teachers, and
students.

Writer2Writer is a monthly chat with a children’s
or young adult author. All programs are free. Sun.
Apr. 5, 2009, 4 p.m. Newbery Award winner
Cynthia Kadohata, author of Cracker! will talk on the
subject “My Life Real and Imagined: How Writing
and Real Life Intersect.” Sun. May 5, 2009, 4 p.m.
Kerry Madden, author of Harper Lee Up Close and the
Maggie Valley Trilogy, will talk on the subject “Setting
as Character.” Sun. June 5, 2009, 4 p.m. Catherine
Linka will talk on the subject “Becoming Your
Character: How to Inhabit a Character and Bring That
Character to Life.” Programs held at the Flintridge
Bookstore and Coffeehouse at 964 Foothill Blvd. in
La Canada. To reserve a seat, e-mail Catherine at:
catherineL@flintridgebooks.com.

Rilla Jaggia had another story published in the Los
Angeles Times “Kid’s Reading Room.” No Pets, Please!
appeared on Jan. 25, 2009. www.rillajaggia.com
Jesse Marie Klausmeier has signed her first
contract with Chronicle Books and editor Victoria
Rock for her picture book tentatively titled, Open
Little Book. Jesse is represented by Stephen Fraser at
the Jennifer DeChiara Literary Agency.

Kite Tales

Events

Opportunities

Evermore, the first book in Alyson Noel’s
new Immortals series, debuted at #3, and
climbed to #1 in March, on the NewYorkTimes
bestseller list for Children’s paperbacks.
It also appeared at #84 on the USA Today
bestseller list, and the dramatic rights
were optioned for a TV series by Spring
Creek Productions and Warner Horizon.
www.alysonnoel.com

fAiRy gOdSisTeRs, iNk (FGI) announces its 2nd Annual SCBWI Summer Conference Scholarship! FGI is
offering a $1500 scholarship for an SCBWI member
to attend the August 2009 conference in Los Angeles.
To apply, submit a 250-word, double-spaced essay
describing what you hope to accomplish by attending
this year’s summer conference. Send your essay to:
fairygodsistersink@yahoo.com by April 15, 2009.
Winner to be notified on May 15, 2009. For more
info about the grant and/or making a donation, visit
the FGI website at www.fairygodsistersink.com or email Lee Wardlaw at author@leewardlaw.com.
(continued next page)
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Writing Connections

Classes
UCLA Extension Writers’ Program
www.uclaextension.edu/writers
As the largest and most comprehensive universityrelated writing program in the nation, the UCLA
ExtensionWriters’ Program equips new and practicing
writers with the tools they need to tell their stories
and to seek out publication and production. UCLA
offers more than 500 annual onsite and online writing
courses in writing for the youth market, as well as
fiction, memoir, personal essay, poetry, playwriting,
publishing, feature film, and television writing.
For more information: 310-825-9415. To enroll:
310-825-9971 or 818-784-7006.
Upcoming Courses

Bring Your Books to Life!

Quick-Start Your Career in Children’s Writing,
Alexis O’Neill, Sat., April 11,
9:30 a.m.-4:30 p.m.

Connect your books to the curriculum.
Provide handouts with activities related
to your book for teachers at school visits.
Get help from a retired school librarian/
educator with 35+ years of experience in
creating book-related classroom activities.

Touring Wonderland: A Beginning Workshop in
Writing for Children and Young Adults,
Laurel van der Linde, Wed., April 15-June 17,
11 a.m.-2 p.m.

Contact: Sandy Shuckett - shuckit@yahoo.com

Writing the Picture Book, Michelle Markel,
Sat. Apr. 25-May 30, 1-4 p.m.
Writing for Children: A Beginning Workshop
(Online), Catherine Ipcizade, Apr. 8 – June 10.

Present Perfect

Save These Dates!

Writing and Editorial Services
Specializing in:
! Grammar and punctuation
! Verse rhyme and scansion
! Dramatic structure

Detailed critiques
$4.50 per page
$45.00 minimum

Writer’s Day – Saturday, April 18
Half-Day Writer’s Workshop – Saturday, May 16

Discounts above 20 pages

Evelyn Hughes

Critiquenic – Saturday, June 13

Phone/fax (562) 433-5554
PrsPerfect@aol.com

SCBWI Annual Summer Conference – Aug. 7-10.
Watch www.scbwi.org/events.htm for info.

Writing Connections Disclaimer
KITE TALES accepts members’ ads for writing and illustrating businesses and activities. An ad in Kite Tales does not
imply endorsement by SCBWI, and members are reminded to
request borchures or additional information from advertisers.
We retain the right to refuse and to suspend ads.

Kite Tales
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Working Writer’s Retreat – Sept. 11-13
Down the Rabbit Hole – Sunday, Oct. 18
Go to www.scbwisocal.org/calendar.htm
information on regional events.

for
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Toot Your Horn
Compiled by Bonnie Ferron

Stitch: 10th Anniversary Edition,
Tommy Kovac, SLG Publishing,
ISBN 978-1-593-62150-6.

Because I Am Furniture,
Thalia Chaltas,
YA novel in verse/
ages 12 and up, Viking,
ISBN 978-0-670-06298-0.
www.thaliachaltas.com/Books.
html

Lucky Breaks, Susan Patron,
illustrated by Matt Phelan,
middle-grade novel/ages 9 to 12,
Simon & Schuster/Atheneum/
Ginee Seo Books,
ISBN 978-1-416-93998-6.
http://authors.
simonandschuster.com/SusanPatron

Crocodiles: On the Hunt,
Lori Polydoros,
nonfiction/beginning readers,
Capstone Press,
ISBN 978-1-429-62314-8.
www.loripolydoros.com
Down on the Farm,
Merrily Kutner, illustrated by
Will Hillenbrand,
board book/ages Pre-K,
Holiday House,
ISBN 978-0-823-42177-0.
Grizzlies: On the Hunt,
Lori Polydoros,
nonfiction/beginning readers,
Capstone Press,
ISBN 978-1-429-62316-2.

Wonderland, Tommy Kovac,
illustrated by Sonny Liew,
graphic novel/ages 13 and up,
Disney Press,
ISBN 978-1-423-10451-3.
www.tommykovac.com

MaybeYes, Maybe No, Maybe Maybe,
Susan Patron, illustrated by
Abigail Halpin,
chapter book/ages 7 to 9,
Simon & Schuster/Atheneum,
ISBN 979-1-416-96176-5.

Lions: On the Hunt,
Lori Polydoros,
nonfiction/beginning readers,
Capstone Press,
ISBN 978-1-429-62319-3.
Kite Tales

TheYear the Swallows Came Early,
Kathryn Fitzmaurice,
middle-grade, Bowen Press,
ISBN 978-0-061-62497-1.
www.kathrynfitzmaurice.com
30

Spring 2009
contents

What’s in a Domain Name?

Domain Name + Easy Website +
Schmooze = Opportunity!

By Rilla Jaggia
www.yourname.com. A domain with any other
name would not smell as sweet.Your domain
name is the gateway to your presence on the web.
Guidelines for a good URL suggest a name that is
short, memorable, and descriptive. As an author
or illustrator, the most memorable and descriptive
aspect about you to your readership is your own
name. So, if you haven’t considered purchasing
www.yourname.com, you should — not just to
ensure people find you on the web, but also to keep
them from finding someone else.
When I looked up “michaelstearns.com,” I
discovered a “composer who has traveled the world
recording indigenous music … .”
“Yeah,” says Michael Stearns the literary agent,
“when I was in college, he was composing the
soundtracks for films. He got the domain name long
before I even had the idea that I could possibly buy
such a thing. It could have been worse. He could
have been, say, a pornographer. That would have
caused me some trouble!”
Exactly. When your name is your game, it
pays to own it. Go to any authorized dealer of
domain names and find out if yourname.com is
available. Consider purchasing as many common
file extensions as is feasible, i.e. yourname.net,
yourname.org etc., as well. InterNIC provides a list
of accredited registrars at their website
www.internic.net/regist.html. Shop around. Names
can cost anywhere from about $10 from dealers
such as www.godaddy.com to $35 at
www.networksolutions.com for one year.
Of course, buying a name is just the beginning. It’s
what you do with it that counts. To back-up your
domain name, you’ll need to purchase webhosting
services from an internet service provider, create
a well-designed website, and devise plans for
attracting visitors. Support your URL. Include
it wherever you can: in your e-mail signature,
online comments, correspondence, business cards,
postcards … everywhere.

“I purchased my domain name after reading the SCBWI
Bulletin article,“Build an EasyWebsite” by Elizabeth
Dulemba, www.dulemba.com/index_easywebsite.
html, and I had a website up in no time.Two months
later, an author for a small publisher contacted me. She
especially liked one illustration that I had just posted
for a schmooze project! So began my first opportunity to
illustrate a children’s book, which is soon to be released.
And to think, it never would have happened if I hadn’t
purchased my own domain name!”
Cathy June Arneson
www.cathyjune.com
If you already have a website with a different name,
it’s not a bad idea to register yourname.com and
pay for services to forward anyone who clicks on
yourname.com to your current site.
“When I wrote my first novel in 2002, there was a lot of
talk in writer groups about the importance of having a
fabulous website to snag an agent. I registered kathyholmes.
net, and soon signed with an agent. Once I started
blogging, I redirected by domain name to myWordPress
account, thus combining my website and blog in one place.
This has enabled me to network with people from all over
the world who were inspired by my books and my blog.”
Kathy Holmes
www.kathyholmes.net
Even if you don’t think you need a website yet, it
makes sense to buy yourname.com now and hold
on to it.You’ll be glad you did once you do get
published. It’ll save you from future problems.

“I had the lovely experience of passing a magazine
stand with my not-very-common-name in bold letters
across the cover of the latest Maxim ...in a sealed silver
bag no less. It turns out there’s a gorgeous international
model with myname.com who is “the first Triple Crown
of Sexiness winner.‘Triple Crown of Sexiness.’[Sound of
head thunking on table.]Yeah.That’s going to go well with
my middle grade query letters. Just who I want my future
YA readers to be discovering on Google!”
Marisa Miller — who is not responsible for
your eyesight if you google her name.
(continued next page)
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… DOMAIN NAMES
What are some options if yourname.com is taken?
• Buy yourname.net or choose from newer
extensions, but remember, the more obscure
your extension, the harder you will be to find
online.
• Use a variation on your name that is available,
such as inserting initials instead of a first name.
Ensure that the name is simple and obvious.
• Go to www.internic.net/whois.html and see
who has your name. Find out if he/she wants to
sell. Some dealers offer services to help you to
negotiate with the owner of the name.
• Others, such as www.snapnames.com, allow
you to backorder names to purchase when the
current owner fails to renew.

Critique Connections Online

When buying an expired domain name, be aware —
there may be a not-so-nice reason why the owner
let it expire. For example, search engines may
have permanently banned the site due to illegal
spamming activity on the part of its previous owner.
Check the history of your domain name by going to
www.archive.org.
So, what’s in a domain name? Register yours, create
an informative website, and find out!
Thanks to Michael Stearns, Agent, at Firebrand Literary,
www.firebrandliterary.com, Cathy June Arneson, Kathy
Holmes, Marisa Miller, and all others who submitted their
experiences with domain names for this article.

!
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e
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Longing for a critique group? Why not join Critique Connections Online to find a buddy or two? It’s easy and
open to SCBWI members who reside in the Tri-Regions. It is not an online critique group or a manuscript
exchange, but a way to link up with like-minded writers and/or illustrators. Best of all, it’s free!
Below is a sample from the ever-changing list that you will find at Critique Connections Online. To access the
contact information or to start your own group, join by e-mailing your request to
critiqueconnect@yahoo.com. Questions also can be sent to the same e-mail address.
Once you’ve joined the Yahoo group, you will be asked to provide information about yourself for a database
and also in an introductory e-mail. Others in the group can then connect directly with you or you with them.
Edith Cohn, Critique Connections Online Coordinator,
critiqueconnect@yahoo.com
http://edithcohn.com
Name

Location

Start/Join

Online or Face-to-Face

Genres*

Authors
Anne

West Hollywood

either

either

YA

Avi

LA

join

face-to-face

PB & Nonfiction MG, YA

Mario
Pamela

LA
Los Feliz

join
join

either
either

PB, graphic novels
PB

Sherry

Orange Co.

either

either

PB

*PB: picture books; MG: middle grade; YA: young adult
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SCBWI-L.A. presents
Half-Day Writers’ Workshop with
award-winning picture book author
Ann Whitford Paul
www.annwhitfordpaul.net

“Picture Book
Revision 101”
Saturday, May 16, 2009
8:30 a.m.–3:30 p.m.
SCBWI Member $60 Non-Member $70
Lunch Included No refunds after May 9

Calvary Christian School in Pacific Palisades

701 Palisades Drive, Pacific Palisades
Directions: From Pacific Coast Hwy take Sunset Blvd.
After the first stoplight, turn left on Palisades Drive to the
school. From the 405 Fwy, exit Sunset Blvd. and go toward
the ocean. Turn right on Palisades Drive to the school. The
meeting room is closer to the second parking lot.

Everything you wanted to know about
revising your picture book!
Crafting a picture book is a delicate balance.
Is the plot too short, or too long? Is the
pacing just right? Is a specific word choice
better suited for the illustrator? In this master
class with author Ann Whitford Paul, you
will learn ways to build a better, stronger
manuscript. Come ready to work in the
Fireside Room at the wonderful Calvary
Christian School, Pacific Palisades. Lunch will
be provided. Ann’s books will be available for
sale on the day.

h i t fo r d Paul
An n W

Picture Bo
iting
oks
Wr

A Hands-On Guide From

Story Creation to Publication

Watch www.scbwisocal.org/events/la_half_day_workshop.html for details. For registration form, click here www.scbwisocal.org/
forms/la_half_day_workshop_registration.html. Space limited.

Kite
Tales
33 with “workshop” in the subject line.
For more
info, contact Sally Jones Rogan at sjonesrogan@aol.com
For everyone’s maximum enjoyment, we request that children not attend.
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